
Press Release Best Practices for 
Professional Services, Legal, and Tech
In today's fast-paced digital landscape, crafting effective press releases is essential for professional services, 

legal, and tech companies looking to build visibility and credibility. This guide provides actionable best 

practices to ensure your press releases cut through the noise, capture media attention, and drive meaningful 

engagement with your target audience.



Core Press Release Strategies for Maximum Impact

Craft a Compelling Headline

Create short, specific, and attention-grabbing headlines that incorporate industry keywords for better SEO and discoverability. Your headline is the first impression and often 

determines whether your release gets read.

Lead with the News

Open with the "what," "who," "when," "where," and most importantly, "why it matters" in the first paragraph. Assume journalists and AI systems may only read your first 2-3 

sentences.

Include Meaningful Quotes

Feature quotes from senior leaders or subject-matter experts that provide unique insights or bold statements. Avoid generic platitudes; ensure every quote adds value and 

personality.

Optimize for Digital Channels

Format with concise paragraphs, embedded hyperlinks, bullet points, and relevant multimedia. Consider both journalists and online readers with easy-to-scan content.

Digital Optimization Checklist

Formatting for Readability

• Use punchy, concise paragraphs

• Incorporate bullet points and numbered lists

• Include bold subheadings for easy scanning

• Break up text with multimedia elements

Digital Assets to Include

• Hyperlinks to your website and product pages

• Company logos and executive headshots

• Video content or demo links when relevant

• Infographics summarizing key data points

Essential Contact Elements

• Media contact name, title, email, and phone

• "About" boilerplate with company overview

• Links to company social media profiles

• Relevant hashtags for social sharing



Industry-Specific Considerations and Distribution Strategy

For Professional Services

Focus on thought leadership, client success stories, 

and industry recognitions. Balance professionalism 

with accessibility, avoiding excessive jargon while 

demonstrating expertise. Include data points that 

validate claims and showcase business impact.

• Highlight client outcomes (with permission)

• Feature industry rankings and awards

• Connect news to broader industry trends

For Legal Firms

Carefully balance promotional content with 

regulatory compliance. Have all releases reviewed 

by compliance teams before distribution. Focus on 

attorney achievements, firm growth, and legal 

insights without making claims that could violate 

ethics rules.

• Emphasize attorney credentials and 

experience

• Discuss legal developments without giving 

advice

• Include disclaimers when necessary

For Tech Companies

Translate technical innovations into business 

benefits. Explain complex technologies in 

accessible terms while still demonstrating 

sophistication. Include metrics that prove product 

effectiveness and differentiation from competitors.

• Describe technical features in terms of user 

benefits

• Include performance metrics and benchmarks

• Reference industry standards and compatibility

Distribution Best Practices

Maximize the impact of your press release by strategically timing distribution for mornings midweek when media engagement is highest. Utilize a distribution service 

with targeted media lists relevant to your industry. After release, monitor coverage and analytics including open rates, media pickup, social engagement, and 

backlinks.

Ready to amplify your next announcement? Contact us to learn how Edge Marketing's Public Relations services uses AI-optimized analytics and proven workflows to 

help you deliver news that captures attention and drives results.


