Lepls

Modern Guide to Marketing & PR Strategy
Development

This comprehensive guide provides marketing and PR professionals with a structured approach to developing
effective strategies that drive measurable results. Moving beyond guesswork to evidence-based planning, this
document outlines eight essential steps for creating campaigns that align with business objectives and
resonate with target audiences. Each section delivers actionable frameworks, practical methodologies, and
expert insights to transform your marketing and PR efforts from reactive tactics to strategic initiatives that

deliver consistent value.



Assessing Your Brand & Market Position

Before launching any strategic marketing or PR initiative, it's essential to establish a clear understanding of your current position in the marketplace. This
foundational step prevents misalignment between your perception and market reality, ensuring all subsequent strategic decisions are grounded in accurate
insights rather than assumptions.

Begin with a comprehensive internal review that examines your company's origin story, evolution, current product/service offerings, and existing brand
perception. This historical context provides valuable perspective on your organizational DNA and reveals patterns that may influence future positioning.
Document your current messaging, visual identity elements, and the consistency of their application across channels.

Key Assessment Questions SWOT Analysis Framework

¢« What unique value does your organization provide that competitors Conduct a structured SWOT analysis that incorporates perspectives from
cannot easily replicate? multiple stakeholders—including executives, frontline employees,

« How has your positioning evolved over time, and what triggered those customers, and even lost prospects. This multi-dimensional approach
changes? reveals blind spots that single-perspective analyses often miss.

» Where do your current offerings exceed market expectations, and Document strengths and weaknesses (internal factors you control) alongside
where do they fall short? opportunities and threats (external factors influenced by market conditions).

. What misconceptions do prospects commonly hold about your brand? The most valuable SWOT analyses quantify each element when possible and

prioritize them by potential impact.

Modern assessment techniques go beyond traditional research. Incorporate social listening tools to analyze sentiment across digital channels, leverage
competitive intelligence platforms to benchmark your position, and use attribution modeling to understand which channels currently drive the most valuable
engagement. These data-driven insights create the objective foundation upon which your entire strategy will rest.



Understanding the Competitive Landscape EbaE

Gaining a comprehensive understanding of your competition is not merely about keeping pace—it's about identifying strategic openings and potential threats before they
impact your market position. Modern competitive analysis combines traditional research methods with advanced digital tools to create a dynamic picture of the marketplace.

Begin by categorizing competitors into direct (offering similar products/services to the same audience), indirect (meeting the same needs through different solutions), and
emerging (new entrants with disruptive potential). For each category, document their positioning statements, unique selling propositions, pricing strategies, distribution
channels, and audience demographics. This creates a comprehensive map of the competitive terrain.

Manual Research Methods Digital Intelligence Tools Finding Your Edge

e Mystery shopping competitor products and e  SEO visibility and keyword gap analysis o ldentify underserved audience segments or
services platforms needs

e Analyzing competitor marketing materials and e Social media sentiment and engagement o Analyze competitor weaknesses that align with
press coverage tracking your strengths

e Interviewing customers who have switched e Al-powered competitive intelligence o Discover messaging gaps that your brand can
from competitors dashboards credibly fill

o Attending industry events where competitors e Web traffic comparison and audience overlap e Map emerging trends competitors haven't yet
present tools addressed

The most valuable competitive analyses go beyond describing what competitors are doing to understand why they're making specific strategic choices. This deeper level of
insight enables you to anticipate competitive responses to your initiatives and identify white space opportunities—areas where customer needs remain unmet or
underserved by current market offerings.

Remember that competitive analysis is not a one-time exercise. Establish a systematic process for ongoing monitoring, with defined triggers for strategy reassessment when
significant competitive shifts occur. This dynamic approach ensures your marketing and PR strategies remain responsive to evolving market conditions.



Setting SMART Objectives

The difference between effective campaigns and wasted resources often comes down to how objectives are framed from the outset. Vague goals like "increase brand awareness" or "generate more leads" provide insufficient
direction and make success impossible to measure definitively. The SMART framework transforms abstract aspirations into actionable targets that align marketing activities with business outcomes.
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Specific

Define exactly what you aim to accomplish, addressing the "what," "why," and "how" of your objective. Example: "Increase qualified leads from mid-market financial services companies" rather than simply "get
more leads."

Measurable

Establish concrete metrics that allow you to track progress and determine when you've achieved success. Example: "Increase email newsletter open rates from 18% to 25%" provides a clear benchmark for
measurement.

Achievable

Set targets that are challenging yet realistic given your resources, timeline, and market conditions. Objectives should stretch capabilities without creating unattainable expectations that demoralize teams.

Relevant

Ensure each marketing objective directly supports broader business goals. This alignment prevents the pursuit of vanity metrics that look impressive but don't contribute to organizational success.

Time-bound

Specify deadlines for achieving objectives, creating urgency and preventing indefinite timelines. Time constraints force prioritization and resource allocation decisions.

When developing SMART objectives, begin with the business outcomes your organization needs to achieve, then work backward to identify the marketing and PR contributions that support those goals. This approach ensures
strategic alignment and helps secure executive buy-in for your initiatives. For example, if the business goal is to increase market share in a specific segment, your SMART marketing objective might be: "Increase brand
consideration among healthcare IT decision-makers from 15% to 25% within 6 months as measured by our quarterly brand tracking study."

For complex campaigns, consider creating a hierarchy of objectives—primary outcomes supported by enabling objectives that build toward the main goal. This layered approach allows for more nuanced measurement of

progress and easier course correction when necessary. Remember that well-crafted objectives not only guide strategy development but also serve as the foundation for meaningful performance evaluation after campaign

execution.

Ready to unlock a new level of clarity, differentiation, and impact? Contact us to learn how Edge Marketing's Strategy Development service blends timeless strategy with modern tools to position your brand for measurable
growth across every channel.



